Title: A New Paradigm for Studying Attribute-Framing &dfs in Health-Related Decisions.

Authors: Marco Lauriola (“La Sapienza” University of Rom&)rwin P. Levin (The University of lowa)

Abstract: Aims & Scope An Attribute-Framing Effect is found when the eaion of a given attribute differs
depending on whether that attribute is describgzbsitive terms or in negative terms. In the pnéséudy we provided
a different and perhaps more “general” operatiiandion of attribute-framing, where a given attuile is first
described relative to an established referencet,painl then the framing valence is inferred basedloether
respondents viewed the distance from the referpai as a positive or as a negative outcome. asted this so-
called "general" attribute-framing effect in healthated decisions by comparing valence consisteifts in evaluating

one's exposure to health risk factors as beingibalbigher standard of rigke., a loss of risk) or above a lower

standard of risk(i.e., a gain of risk). A secondary goal of tlhedy was to generalize the earlier defined attabut
framing effect across prevention- and promotiornsfsa health-related decisions. We, thus, addefieaetit
experimental condition in which respondents rategf©level of exposure to protective factors falthe instead of
rating one's level of exposure to health risk feto

Research Design & Method§wo experiments were conducted in which the franvalence factor was

either manipulated between-subjects (N=240) orinitubjects (N=180). While in experiment 1 resbgrarticipants
were either exposed to the positive valence candibr to the negative valence condition, in théhimitsubjects design
all participants received both framing valence d¢tmds spaced two weeks apart and counterbalarthmgresentation
order. The prevention/promotion focus factor washipulated between subjects in both the experimdpsticipants
either completed framing problems about prevenftiom relatively high blood cholesterol levels, anapleted
problems about attaining relatively high vitamimsamption levels. As a measure of attribute evelna summated
rating with higher scores indicating a more negagivaluation was computed by adding up respondgrtgments
provided on the following five adjective scales—lieglunhealthy; good-bad; safe-dangerous; not waiwerried,;
optimistic-pessimistic.

Results & Conclusiondkesults supported the general hypothesis ofttltysas we found a negative bias in

evaluating the framed attribute in the negativeneé condition, both in the between-subjects anldarwithin subjects
experiment. Although the framing valence effecswemaller and not statistically significant in grevention focused
condition of the between-subjects experiment, weevadle to generalize the negative valence comsisteft across
prevention- and promotion-focused health decisibmfact, there was a more negative bias both vtheriramed
attribute was one’s blood cholesterol level (preienfocus) and when the framed attribute was owigsnin
consumption level (prevention focus). Overallsthéindings expanded on previous attribute framé@sgarch and

supported the appropriateness of the new paradigstiidying rational and personal aspects of frgrhigalth-related



decisions.
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